


 
2 

ᵝ̔҆ᾝ 

Һ ᴪ  2022  2021  2020  

ҙ ῀ 366,375.11 379,931.07 303,478.07 

ԍ҉ Ὲ қ ‪≠  27,825.65 38,587.49 27,453.98 

ԍ҉ Ὲ қ

‪≠  
22,639.35 36,208.06 23,120.76 

ꜚ֟ ‪  10,391.41 46,384.27 37,815.34 

ԍ҉ Ὲ қ ‪ ֟ 276,723.25 263,696.89 235,717.40 

֟ 353,561.59 347,435.27 300,517.46 

 

Һ Ⱶ  2022  2021  2020  

̂ᾝ/ ̃ 1.05 1.46 1.04 

̂ᾝ/ ̃ 
0.85 1.37 0.88 

ⱴ ‪ ֟ ̂%̃ 10.32 15.51 11.88 

ⱴ

‪ ֟ ̂%̃ 
8.39 14.55 10.01 

̂҈̃Ὲ Ԋᴪȁ Ԋᴪȁ ֲ ’ 

1ȁ Ԋᴪ  

Ὲ Ԋᴪ 9 Ԋ ̆№≢ ̔ Ԋ ȁ◐ Ԋ

ȁ Ԋ ȁ Ԋ Ҽ ȁ Ԋ ȁ Ԋ ᴪ̆ Ԋ ȁ

Ԋ ȁ Ԋ Ȃ 

2ȁ Ԋᴪ  

Ὲ Ԋᴪ 3 Ԋ ̆№≢ ̔ ԊᴪҺ ȁ Ԋ

ȁ Ԋ ֞ Ȃ 

3ȁ ֲ  

Ὲ ᴋ ֲ 5 ̆№≢ ̔ ȁ Ⱶ◐ ȁ

◐ ȁ Ⱶ ↨ȁ Ԋᴪ ӥ Ȃ 

ԋȁ ꞉ ⅞ ҍ ↕ 

ҹ ѿ Ὲ ֲ ̆ ȁẫῃῈ ꞉ └̆

ᵟᴨ ֲ ̆ᾟ№ ꜚῒ ⇔ ̆ ₀ ⱬ

ᴑҙ Ԉⱬ̆ қȁῈ ҈ ≠ ѿ ̆ᶏ

῍ ῏ Ὲ ̆ ḠῈ ̆ ᾟ№Ḡ

қ≠ ╠ Ҋ̆ ҍ ↕̆ ȇҬ ֲ ῍ Ὲ
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Ȉ̂ץҊ ȇῈ Ȉ̃ȁȇҬ ֲ ῍ ├ Ȉ̂ץҊ ȇ

├ Ȉ̃ȁȇ҉ Ὲ ꞉ Ⱳ Ȉ̂ץҊ ȇ Ⱳ Ȉ̃ ῏

ȁ ȁ ᴆץ ȇ҉ ᴍ Ὲ Ȉ

Ҋץ̂ ȇῈ Ȉ̃ ̆└ ҉ ᴍ Ὲ

2024 └ ꞉ Ҋץ̂⅞ ľ ꞉ ⅞Ŀȁľ ꞉ ⅞Ŀ̃Ȃ 

҈ȁ ꞉ ⅞  

꞉ ⅞ ҹῈ ԋ׆ Ὲ A Ȃ 

῏ ᴍҹ Ὲ
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꞉ ⅞ ԇ ꞉ ҹῈ ̂ №ȁ Ὲ ̃ᴋ Ԋȁ

ֲ ̂ҙⱵֲ̃ Ȃ ꞉ ⅞ ꞉ ֲ ̆

Ὲ ҍ ᴪ ̆ Ὲ Ԋᴪ Ȃ 

̂ԋ̃ ꞉  

꞉ ⅞ ꞉ ῍ 71ֲ̆ ̔ 

1ȁ Ԋȁ ֲ ̕ 

2ȁ ̂ҙⱵֲ̃ Ȃ 

꞉ ⅞ ꞉ Ҍ Ԋȁ Ԋ Ὲ

҉ץ5% ᴍ қ └ֲ ῒ Ẽȁ ȁ Ȃ 

҉ץ ꞉ Ҭ̆ Ԋȁ ֲ қ ᴪ ҽ Ὲ Ԋᴪ

ᴋȂ ꞉ ⅞ ̆ ꞉ Ὲ ԇ └

̂҈̃ ꞉

1ȁ ꞉ ⅞ Ԋᴪ ̆Ὲ Ὲ ῒז ̆

Ὲ ῤ Ὲ ꞉ Ⱶ̆Ὲ Ҍ ԍ 10 Ȃ 

2ȁῈ Ԋᴪ ꞉ ̆ᾟ№ Ὲ ̆ Ὲ

қ ᴪ ꞉ ⅞╠ 5 Ԋᴪ ꞉ Ὲ ’

Ȃ Ὲ Ԋᴪ ꞉ ֞ Ὲ Ԋᴪ Ȃ 

̂ ̃ ꞉ └ № ’ 

꞉ ⅞ ԇ └ ꞉ № ’ Ҋ ̔ 

  Ⱶ 

└

̂҆ ̃ 

ԇ └

ᶛ 

꞉ ⅞

Ὲ Ὲ

ᶛ 

ѿȁ Ԋȁ ֲ  

1 ᴪ Ԋ 30 6.37% 0.11% 

2 ↨ Ⱶ
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꞉ ⅞ Ὲ Ὲ 1%ȂῈ ῃ ῤ ꞉ ⅞

Ҍ ꞉ ⅞ Ὲ Ὲ 10%Ȃ 

2ȁ ҹ ꞉ ҩֲ ῃ № ̆ Ԋᴪ ԇ Ạ

₮ Ȃ 

3ȁ҉ Ҭ ṿ ₮ ҍ № ṿӊ Ҍ ̆ ҹ ԓ῀ Ȃ 

 

Έȁ ꞉ ⅞ ȁ ԇ ȁ ȁ ῒז

 

̂ѿ̃ ꞉ ⅞  

꞉ ⅞ └ ԇ ӊ ꞉

└ ῃ ӊ ̆ Ҍ 48ҩ Ȃ 

 

̂ԋ̃ ꞉ ⅞ ԇ  

꞉ ⅞ Ὲ қ ᴪ ̆Ὲ қ ᴪ 60

ῤ ꞉ ԇ Ὲ ȁ ȂῈ 60 ῤ ҉ ᵬ

̆ ⅞Ȃ 

ԇ ꞉ ⅞ Ὲ қ ᴪ Ԋᴪ ̆ ԇ

ҹ֜ ̆ғ Ҋ↓ ῤҌ ꞉ ԇ └ ̔ 

1ȁῈ ȁ Ὲ ╠ 30 ῤ̆ Ὲ

̆ Ὲ ╠ 30 ̆ Ὲ ╠ 1 ̕ 

2ȁῈ ȁҙ ȁҙ Ὲ ╠ 10 ῤ̕ 

3ȁ Ὲ ῒ ֜ ᴇ ֟ Ԋᴆ

ӊ ῀‗ ӊ ̆ ᶭ ӊ ̕ 

4ȁҬ ᴪ ҉ ├֜ ῒז Ȃ 

҉ ľ ԊᴆĿҹῈ ᶭ ȇ҉ ↕Ȉ ֜ ῒז

Ԋ Ȃ ῏ ȁ ȁ Ҍ ԇ ̆

ץ ῏ ҹ‰Ȃ 

҉ Ὲ Ҍ ₮ └ Ҍ ῀ 60 ӊῤȂ 

Ὲ Ԋȁ ֲ ᵬҹ ꞉ └ ԇ╠ 6 ҩ ῤ

⁞ Ὲ ҹ̆↕ ȇ ├ ȈҬ ֜ ѿ ⁞

֜ ӊ 6ҩ ԇῒ └ Ȃ 

̂҈̃ ꞉ ⅞  
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2ȁ ꞉ ҹῈ Ԋ ֲ ̆ ῒ Ὲ ӯ῀

6ҩ ῤ ₮̆ ₮ 6ҩ ῤ ӯ῀̆ Ὲ ̆

Ὲ Ԋᴪ ῒ Ȃ 

꞉ ⅞ ῤ̆ ȇῈ Ȉȇ ├ Ȉ ῏ ȁ ȁ

ᴆ ȇῈ ȈҬ Ὲ Ԋ ֲ ᴍ ῏

ԅ ̆↕ № ꞉ ῒ Ὲ

ḱ ῏ Ȃ 

҂ȁ └ ԇᴇ ῒ  

̂ѿ̃ └ ԇᴇ  

└ ԇᴇ ҹ 8.16 ᾝ̆ ԇ ᴆ ̆ ꞉

ץ 8.16ᾝ ᴇ ӯῈ ԋ׆ Ὲ Ȃ 

̂ԋ̃ └ ԇᴇ  

└ ԇᴇ Ҍ ᵞԍ ̆ғҌ ᵞԍҊ↓ᴇ

̔ 

1ȁ ꞉ ⅞ Ὲ ╠ 1ҩ֜ Ὲ ֜ ᴇ̂╠ 1ҩ֜

֜ /╠ 1ҩ֜ ֜ ̃  50%̆ҹ 8.16ᾝ/ ̕ 

2ȁ ꞉ ⅞ Ὲ ╠ 120ҩ֜ Ὲ ֜ ᴇ̂╠ 120ҩ֜

֜ /╠ 120ҩ֜ ֜ ̃ 50%̆ҹ 7.65ᾝ/ Ȃ 

ῇȁ └ ԇҍ ᴆ 

̂ѿ̃ └ ԇ ᴆ 

Ҋ↓ ԇ ᴆ ̆Ὲ ꞉ ԇ └ ̆ ӊ̆

Ҋ↓ᴋѿ ԇ ᴆ ̆↕Ҍ ꞉ ԇ └ Ȃ 

1ȁῈ Ҋᴋѿץ ̔ 

̂1̃ ѿҩᴪ Ⱶᴪ Ύᴪ ₮ΐ

̕ 

̂2̃ ѿҩᴪ Ⱶ ῤ └ Ύᴪ ₮ΐ

̕ 

̂3̃҉ 36 ҩ ῤ₮ ȁῈ ȁῈ

≠ № ̕ 

̂4̃ Ҍ ꞉ ̕ 
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̂5̃Ҭ ᴪ ῒז Ȃ 

2ȁ ꞉ Ҋᴋѿץ ̔ 

̂1̃ 12ҩ ῤ ├֜ ҹҌ ֲ ̕ 

̂2̃ 12ҩ ῤ Ҭ ᴪ ῒ ₮ ҹҌ ֲ ̕ 

̂3̃ 12 ҩ ῤ ҹ Ҭ ᴪ ῒ ₮

῀ ̕ 

̂4̃ΐ ȇῈ Ȉ Ҍ ᴋῈ Ԋȁ ֲ ̕ 

̂5̃ Ҍ ҍ҉ Ὲ ꞉ ̕ 

̂6̃Ҭ ᴪ ῒז Ȃ 

̂ԋ̃ └ ᴆ 

ῤ̆ Ҋ↓ ᴆ ̆ ꞉ └

̔ 

1ȁῈ Ҋᴋѿ ̔ 

̂1̃ ѿҩᴪ Ⱶᴪ Ύᴪ ₮ΐ

̕ 

̂2̃ ѿҩᴪ Ⱶ ῤ └ Ύᴪ ₮ΐ

̕ 

̂3̃҉ 36 ҩ ῤ₮ ȁῈ ȁῈ

≠ № ̕ 

̂4̃ Ҍ ꞉ ̕ 

̂5̃Ҭ ᴪ ῒז Ȃ 

2ȁ ꞉ Ҋᴋѿ ̔ 

̂1̃ 12ҩ ῤ ├֜ ҹҌ ֲ ̕ 

̂2̃ 12ҩ ῤ Ҭ ᴪ ῒ ₮ ҹҌ ֲ ̕ 

̂3̃ 12 ҩ ῤ ҹ Ҭ ᴪ ῒ ₮

῀ ̕ 

̂4̃ΐ ȇῈ Ȉ Ҍ ᴋῈ Ԋȁ ֲ ̕ 

̂5̃ Ҍ ҍ҉ Ὲ ꞉ ̕ 

̂6̃Ҭ ᴪ ῒז Ȃ 
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Ὲ ҉ 1 ӊѿ ̆ ꞉ ꞉ ⅞

ᵖ └ Ὲ ̆ ᴇ ҹ ԇᴇ ̕ 

꞉ ҉ 2 ӊѿ ̆ ꞉ ꞉ ⅞

ᵖ └ Ὲ ԇᴇ Ȃ 

3ȁῈ ҙ  

꞉ ⅞ ԇ └ ҹ

2024~2026 ҈ҩᴪ ̆Ὲ №≢ 2024 ȁ2025 ȁ2026 ᴪ

Ὲ ῤ ҙ ᵣ ᴇȂῈ

ҙ Ὲץ 2023 ‪≠ ҹ ̆ ‪≠

̆ ῤῈ ᶛҍ ҙ

’ ̆ ҙ ᶛ Ҋ ̔ 

 

 
 

 
ҙ  

‪≠  

ṿ̂Am̃ ṿ(An) 

ѿҩ  2024  
ץ 2023 ‪≠ ҹ ̆

2024 ‪≠  
6.00% 4.00% 

ԋҩ  2024~2025  

ץ 2023 ‪≠ ҹ ̆

2024 2025 ң

‪≠ 2023

 

118.36% 112.16% 

҈ҩ  2024~2026  

ץ 2023 ‪≠ ҹ ̆

2024 ȁ2025 2026

҈ ‪≠

2023  

237.46% 224.65% 

ҙ ’ 2024  
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⅞ № └ ᵬ ̆ ᴇ ҹ ԇᴇ ט

≠ Ȃ 

4ȁҩֲ  

Ὲ ҙ ̆ ꞉ ҩֲ ̆

꞉ ҩֲ ̆ҩֲ =ҩ

ֲ ⅞ *ҩֲ ᶛ̆ Ҋ ҩֲ

ᶛ̔ 
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̂ѿ̃ └  

꞉ ⅞Ὲ ꞉ └ ᴍ ̆Ὲ

Ὲ ȁ ≠ȁ ᴍ ȁ ȁ ȁ Ԋ ̆

└ Ȃ Ҋ̔ 

1ȁ Ὲ ȁ ≠ȁ ᴍ  

Q̗Q0×̂ 1̅ñ 

ῒҬ̔Q0ҹ ╠ └ ̕n ҹ Ὲ ȁ

≠ȁ ᴍ ̂ ȁ ⱴ

̃̕Qҹ └ Ȃ 

2ȁ  

Q̗Q0×P1×̂ 1̅ñ÷̂ P1̅P2×ñ 

ῒҬ̔Q0ҹ ╠ └ ̕P1ҹ ᴇ̕P2ҹ

ᴇ ̕nҹ ᶛ̂ ҍ ╠Ὲ ᶛ̃̕Qҹ

└ Ȃ 

3ȁ  

Q̗Q0×n 

ῒҬ̔Q0ҹ ╠ └ ̕nҹ ᶛ̂ 1 Ὲ ҹ

n ̃̕Qҹ └ Ȃ 

4ȁ ȁ  

Ὲ ȁ ’Ҋ̆ └ Ҍᵬ Ȃ 

̂ԋ̃ └ ԇᴇ  

꞉ ⅞Ὲ ꞉ └ ̆Ὲ

Ὲ ȁ ≠ȁ ᴍ ȁ ȁ Ԋ ̆
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2ȁ  

P̗P0×̂ P1̅P2×ñ÷[P1×̂ 1̅ñ] 

ῒҬ̔P0ҹ ╠ ԇᴇ ̕P1ҹ ᴇ̕P2ҹ ᴇ

̕nҹ ᶛ̂ ҍ ╠ ᴍῈ ᶛ̃̕Pҹ

ԇᴇ Ȃ 

3ȁ  

P̗P0÷n 

ῒҬ̔P0ҹ ╠ ԇᴇ ̕nҹ ᶛ̕Pҹ ԇᴇ Ȃ 

4ȁ  

P̗P0-V 

ῒҬ̔P0ҹ ╠ ԇᴇ ̕Vҹ ̕Pҹ ԇᴇ Ȃ

̆Pׅ ԍ 1Ȃ 

5ȁ  

Ὲ ’Ҋ̆ └ ԇᴇ Ҍᵬ Ȃ 

̂҈̃ └ ꞉ ⅞  

Ὲ қ ᴪ Ὲ Ԋᴪᶭ ꞉ ⅞ ↓ └

ԇᴇ Ȃ Ԋᴪ ҉ └ ԇ ԇᴇ

̆ Ὲ ꞉ ȂῈ ҉ ȇ

Ⱳ ȈȇῈ Ȉ ꞉ ⅞ Ὲ Ԋᴪ₮ΐҒҙ Ȃ 

ȁ └ ᴪ  

ȇᴑҙᴪ ‰↕ 11 —— ᴍ Ȉט ̆Ὲ

ҩ ֟ ṽ ̆ ֲ ꜚȁҙ ’
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3ȁ  

̆ ⌠ ᴆ̆ ץ ̆

╠ ҩ ֟ ṽ Ὲ ̂ῒ Ὲ ̃̕ ῃ №

̆↕ Ὲ ̆ ᴪ ‰↕ ῏ Ȃ 

4ȁ └ Ὲᾛᴇṿ  

ȇᴑҙᴪ ‰↕ 11 —— ᴍ Ȉ̆Ὲט ץ ԇ ᴇҍ

ԇᴇ ӊ ᵬҹ └ ᴍ ט ̆

꞉ ⅞ ᴍ ט Ȃ 

̂ԋ̃ └ ҙ  

Ὲ ꞉ ԇ └ ̆Ὲ ԇ └ Ὲᾛᴇ

ṿ̆ ꞉ ⅞ ᴍ ט ̆ ꞉ ⅞

Ҭ ᶛ Ȃ ꞉ ⅞֟ ꞉ Ҭ

↓ Ȃ 

Ẋ ԇ ҹ 2024 5 ∆̆ Ҭ ᴪ ‰↕ ̆ ꞉ ⅞

ԇ └ ᴪ Ҋ ̔ 

ԇ └

̂҆ ̃ 

 

̂҆ᾝ̃ 

2024  

̂҆ᾝ̃ 

2025  

̂҆ᾝ̃ 

2026  

̂҆ᾝ̃ 

2027  

̂҆ᾝ̃ 

471.00 3,918.72  1,698.11  1,502.18  587.81  130.62  

̔1ȁ҉ Ҍף ᴪ Ȃ ᴪ ԅҍ ԇ ȁ ԇᴇ

ԇ ῏̆ ҍ ῏̆ қ ֟

̕ 

2ȁ҉ Ὲ ᴪץ ԊⱵ ₮ΐ ҹ‰Ȃ 

ѿȁ └ ꞉ ⅞  

̂ѿ̃ └ ꞉ ⅞  

1ȁῈ ҍ ᴪ ꞉ ⅞ ̆ ֜ Ԋᴪ

Ȃ 

2ȁῈ Ԋᴪ ᶭ ꞉ ⅞ᵬ₮‗ Ȃ Ԋᴪ ꞉ ⅞ ̆

ᵬҹ ꞉ Ԋ ҍῒ ῏ ῏ Ԋ ‗Ȃ Ԋᴪ

꞉ ⅞ Ὲ ȁῈ ̆ ꞉ ⅞ ֜ қ ᴪ
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̕ қ ᴪ ̆ ꞉ ⅞ └ ԇȁ

῏Ԋ Ȃ 

3ȁ Ԋᴪ ꞉ ⅞ ≠ԍῈ ̆

Ὲ ῃᵣ қ≠ ȂῈ Ⱶ ̆ ꞉

⅞ ȁ ≠ԍῈ ȁ Ὲ ≠ ץ қ≠

Ғҙ Ȃ 

4ȁ ꞉ ⅞ Ὲ қ ᴪ ȂῈ қ

ᴪ╠̆ Ὲ ῒז ̆ Ὲ ῤ Ὲ ꞉ Ⱶ

̂Ὲ Ҍ ԍ 10 ̃Ȃ Ԋᴪ ꞉ ̆ᾟ№ Ὲ

ȂῈ қ ᴪ ꞉ ⅞╠ 5 Ԋᴪ ꞉

Ὲ ’ Ȃ 

5ȁῈ ῤ Ḥ ֲ ꞉ ⅞ Ὲ ╠ 6ҩ ῤӯ Ὲ

ῒ ’ ̆ ῤ ֜ ҹȂ ῤ

Ḥ ӯ Ὲ ̆Ҍ ҹ ꞉ ̆ ȁ ῏

Ҍ ԍῤ ֜ Ȃ ῤ Ḥ ῤ ֜ ̆Ҍ

ҹ ꞉ Ȃ 

6ȁῈ қ ᴪ ꞉ ⅞ ‗ ̆ Ԋ ꞉

⅞ қ Ȃ қ ᴪ ȇ Ⱳ Ȉ Ӝ

꞉ ⅞ῤ ‗̆ ₮ ᴪ қ ‗ ҉ץ2/3 ̆

Ὲ Ԋȁ Ԋȁ ֲ ȁ Ὲ ץ5%

҉ ᴍ қץ ῒז қ ’Ȃ 

Ὲ қ ᴪ ꞉ ⅞ ̆ᵬҹ ꞉ қ ҍ ꞉

῏ ῏ қ̆ ‗Ȃ 

7ȁ ꞉ ⅞ Ὲ қ ᴪ ̆ғ ⌠ ꞉ ⅞ ԇ

ᴆ ̆Ὲ ῤ ꞉ ԇ └ Ȃ қ ᴪ ̆

Ԋᴪ └ ԇȁ ᵬȂ 

̂ԋ̃ ꞉ ⅞ ԇ  

1ȁ қ ᴪ ꞉ ⅞ ̆Ὲ ҍ ꞉ ȇ └

ԇ ӥȈ̆ץ ≠ӈⱵ῏ Ȃ 
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2ȁῈ ꞉ ₮ ╠̆ Ԋᴪ ꞉ ⅞ ꞉

ᴆ Ὲ Ȃ Ԋᴪ Ȃ

ԊⱵ ꞉ ᴆ ₮ΐ Ȃ 

3ȁῈ Ԋᴪ └ ԇ ꞉

Ȃ 

4ȁῈ ꞉ ₮ ҍ ꞉ ⅞ ̆ Ԋᴪ̂

꞉ ̃ȁ ԊⱵ ȁ Ⱶ Ȃ 

5ȁ ꞉ ⅞ қ ᴪ ̆Ὲ  60 ῤ ꞉

ԇ └ Ὲ Ȃ Ὲ  60 ῤ ҉ ᵬ ̆ ꞉ ⅞

̆ Ԋᴪ ғ 3 ҩ ῤҌ Ῥ

꞉ ⅞Ȃ̂ ȇ Ⱳ Ȉ ҉ Ὲ Ҍ ₮ └ Ҍ

60 ῤ̃Ȃ 

̂҈̃ └  

1ȁ ╠̆Ὲ ꞉ ᴆȂ Ԋᴪ

꞉ ⅞ ᴆ ̆ Ԋᴪ

Ȃ ԊⱵ ꞉ ᴆ ₮ΐ

Ȃ ԍ ᴆ ꞉ ̆ Ὲ ѿⱲ Ԋ ̆ ԍ

ᴆ ꞉ ̆ Ὲ ῒ └ Ȃ

Ὲ ῏ ’ Ὲ Ȃ 

2ȁ ꞉ └ ̆ᵖῈ Ԋ

ֲ ᴍ ῏ ȁ ᴆ Ȃ 

3ȁῈ ꞉ └ ╠̆ ├֜ ₮ ̆

├֜ ̆ ├ Ⱳ Ԋ Ȃ 

̂ ̃ ꞉ ⅞  

1ȁῈ қ ᴪ ꞉ ⅞ӊ╠ ꞉ ⅞ ̆ Ԋᴪ

Ȃ 

2ȁῈ қ ᴪ ꞉ ⅞ӊ ꞉ ⅞ ̆

қ ᴪ ‗ ̆ғҌ Ҋ↓ ̔ 

̂1̃ ╠ ̕ 
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̂2̃ ᵞ ԇᴇ ̂ Ὲ ȁ ≠ȁ ȁ

ᵞ ԇᴇ ̃Ȃ 

3ȁῈ ῤ ̆ Ԋᴪ ≠

ԍῈ ̆ Ὲ ῃᵣ қ≠

Ȃ ԊⱵ ȇ Ⱳ Ȉ ῏

ȁ Ὲ ῃᵣ қ≠ Ғҙ Ȃ 

̂ԓ̃ ꞉ ⅞  

1ȁῈ қ ᴪ ꞉ ⅞ӊ╠ ꞉ ⅞ ̆

Ԋᴪ Ȃ 

2ȁῈ қ ᴪ ꞉ ⅞ӊ ꞉ ⅞ ̆

қ ᴪ ‗ Ȃ 

3ȁ ԊⱵ Ὲ ꞉ Ⱳ ῏

ȁ Ὲ ῃᵣ қ≠ Ғҙ Ȃ 

4ȁ ꞉ ⅞ ̆Ὲ └ ̆

ȇῈ Ȉ Ȃ 

5
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꞉ ꞉ ̆Ὲ

Ҍ ᴋȂ 

5
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4ȁῈ ̆ ꞉ ⅞

ץ ⌠ ꞉ ̆↕ Ὲ қ ᴪ ‰̆ ╠ ꞉ ⅞̆ ꞉

ᵖ └ Ὲ ѿ ԇᴇ ̆

ט ≠ Ȃ 
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5
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